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VEER NARMAD SOUTH GUJARAT UNIVERSITY

Bachelor of Business Administration (BBA)

FOR BBA SEMESTER -V

Program Name BBA

Semester SEMESTER-V

Course Type SEC

Credit 2

Course Code 501

Course Level 300

Course Title Sustainable Business Management

Credit Theory : 2

Effective from 2026-27

Minimum weeks / Semester 15 (Lectures, Guest Lectures, Case Study, Presentations,
Group
Assignments)

Medium of Instruction English

Purpose of Course

The purpose of this course is to develop an understanding of
sustainability concepts and their integration into modern
business practices. It aims to equip students with knowledge of
ESG frameworks, green strategies, and sustainability reporting
so they can contribute to responsible and ethical business
decision-making.

Course Objective

To understand the concept and evolution of sustainability
in business.

To develop knowledge of ESG (Environmental, Social,
Governance) frameworks and SDGs.

To analyze green marketing, green finance, and green HRM
practices.

To identify challenges like greenwashing and regulatory
issues.

To understand sustainability reporting frameworks and
ESG ratings.

To build skills for applying sustainable strategies in real-
world business scenarios.

Course Outcome

CO1: Students will be able to explain the concept,
evolution, and importance of sustainability, including
ESG framework and Sustainable Development Goals
(SDGs) in a business context.

CO2: Students will be able to analyze green marketing
practices, consumer behaviour towards sustainable
products, and evaluate strategies such as green
positioning and sustainable pricing.

COa3: Students will be able to evaluate green finance
concepts, financial instruments, ESG investing, and
corporate sustainability reporting practices.
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CO4: Students will be able to apply green HRM
practices for sustainable workforce management,
including recruitment, training, performance appraisal,
and employee engagement.

CO5: Students will be able to assess sustainability
reporting frameworks, ESG ratings, and sustainability
indices for measuring organizational performance.

Contents

Unit 1: Foundations of Sustainable Business

Concept of Sustainability - Evolution of sustainability, Triple Bottom Line (People, Planet, Profit),
Sustainability vs CSR

ESG Framework - Environmental, Social, Governance dimensions, ESG metrics and indicators
Sustainable Development Goals (SDGs) - Overview of SDGs, Role of business in achieving SDGs
Sustainability Reporting Frameworks - GRI standards, Integrated reporting

ESG Ratings and Measurement -Sustainability indices

Unit 2: Green Marketing, Green Finance, Green HRM
Green Marketing

Green Marketing — concept and importance, overview of Green products and eco-labelling,
Sustainable branding

Consumer Behaviour- Green consumerism, Ethical consumption

Marketing Strategies- Green positioning, Sustainable pricing

Issues and Challenges -Greenwashing, Regulatory issues

Green Finance

Sustainable Finance -Concept and importance, The five pillars of sustainable finance concept
Various Green Financial Instruments, concept of ESG investing

Corporate Sustainability Reporting - Integrated reporting, Environmental accounting

Green HRM

Concept of Green HRM, concept of Sustainable workforce management

Green practices (Talent acquisition, training and development, Performance management,
employee engagement etc),

Performance and Engagement- Sustainability-based performance appraisal, Employee engagement
in environmental initiatives




Mapping of CO and PSO

PSO1 PSO2 PSO3 PSO4 | PSO5 | PSO6
Co1 v v v v
COo2 v v v v
CO3 v v v v v
CO4 v v v v
COs5 v v v v v v
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